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OVERVIEW

CLIENT: Movers, Not Shakers!
INDUSTRY: Office & Home Moving

CHALLENGE: Build a digital advertising campaign

that generates leads while delivering a positive ROI.

SERVICES: Paid Search

STRATEGY: Develop a comprehensive paid search
campaign on AdWords that covers Movers, Not
Shakers! core business services.

RESULTS: PPC campaign generating a 189% return

on investment.
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The Challenge

Residential moving is a remarkably competitive field in
online paid advertising. In New York City alone, there are
more than two dozen advertisers competing for ad
positions on the top of the first page of Google.
Additionally, because it is a competitive industry with

many advertisers and relatively large transaction sizes, the

9 cost-per-click for ads is high.

High cost per click numbers with strong competition
meant that it would take really strong targeting and
optimization in a short amount of time to build a
profitable campaign before the cost of running a negative

ROl campaign became too high.
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BEFORE

718-243-0221 800-718-0081

MOV hers*

Home About Estimate Services Blog Contact

Estimate

Share This Site
B On Facebook

[ -4 On Twitcer

Email to a friend

Services

» Local Moving

¥ Long-Distance Moving
» Packing & Unpacking
» Storage

» Supplies

Please provide the following information and we will contact you to get you
a complete estimate.

Your information:
Estimated Moving Date™

v .'i:’ l#asslect Date

Your Name*

Email*

Phane”

Pleass include a phone number where you can be reached during business
haurs, if possible.

Streamlined,
targeted copy

718-243-0221  800-718-0081

TOLL FREE

Home About Estimate Moving Services Blog Contact

Estiemete Excellent

We are New York City's premier, flat-rate, green moving company, headquartered in Brooklyn and

serving NYC and the entire east coast. We alsc provide optional packing and unpacking services

storage, and are experienced in handling extremely fragile items. Need more help? Give us a call at " ) 190 "

718-243-0221 and let us know how we can help! 1e of the re ;
& TRUSTPILOT

Please provide the following information and we will contact you to get you a complete estimate.

Your information:

Estimated Moving Datg*

[ - - -]

ﬂ Your estimated moving date helps us plan your move!

Your Name *

Gabrielle Trufant

B EIEIEIEN

Excellent

‘ Movers. not Shakers were punctual,
thoroughly prepared and very

Email *

efficient moving me from from a 3rd

‘ floor walk-up to a 5th floor walk-up.

Phone *

‘ Pamela Scurry

Please include a phone number where you can be reached during business hours, if possible,

Moving from:
# of Bedrooms Type

Studio . Elevator ' Walk up
Address

My Move to Long Island

The movers were really great and
professional.

Focused Form

Interest Over Time: "Moving Company Near Me”

TrustPilot
Reviews

2005 2007 2009

TATKUN

2011 2013

2015

The Execution

Building a hyper targeted campaign was a necessity in
order to keep spend down while optimizing toward
profitability. Since local moves in Brooklyn and New York
City were the core of Movers, Not Shakers business, we
built a search campaign that targeted only Brooklyn and

New York moving searches from zip codes within the city.

Click-through-rate is a large component of quality score,
and quality score plays a significant role in what an ad’s
cost-per-click is; therefore, we focused on creating
incredibly engaging and relevant ads to maximize CTR

thereby boosting quality score and reducing CPC.

Finally, Movers, Not Shakers had an estimate page that
converted very well, but was generic and did not contain
the content necessary to serve as a satisfactory landing
page for paid campaigns. To correct this, we added
relevant content and improved the layout and structure of
the page to load more quickly, and be more relevant. This

resulted in a 31.98% jump in conversion rate.
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Cost Per Conversion & Total Conversions
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The Results

The campaign was breaking even after 30 days and was
profitable after 60. After 12 months of refinement, the ROI
189% and climbing. In addition, the modifications to the
estimate page raised conversion rates by 31.98% from

18.72% to 24.70%.
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TATKUN

T 888.376.4431 W TAIKUNINC.COM

SEARCH | STRATEGY | SOCIAL

NEW YORK, NY

YOUR FOUNDATION FOR DIGITAL SUCCESS
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